Children’s clothing and gift shop finds new address

Commo moves house

UPMARKET c¢child-
ren's clothing and gift
store COMMO has
found a new home in
Surfers Paradise, rel-
ocating from the soon-
to-be-demolished
Raptis Plaza.

COMMO, operated
by Don and Yunni
Choi, has signed a five-
year lcasc for a Monte
Carlo Centre outlet that
fronts Orchid Avenue.

The Chois also oper-
aic @ children’s store
and a women's accessor-
ies outlet in the ncarby
Ehhcwpn Rcenaissance

o ecinct,

IE];E l’r'll:h:*ii't and
Nicholas Brown., of
Bayliss & Samra Com-
mercial Realtors, nego-
tiated the deal on behalf
of Hachma Internat-
ional (Australia) which
holds the commenrcial
component of the
Monte Carlo building.

The leasing rate for
the &lsgm space was
not disclosed.

Hachma, linked to
Vanda Gould and the
Greece-based Didician
family, paid $3.05 mil-
lion for the commercial
precinet in 1992,

Miss Thrift said the

prominent position of

Commo. pmmmmbm of the Monte Carlo Centre retal strip appealed to its owners

the Monte Carlo retail
strip, which sis on the
corner of Orchid and
Elkhorn avenucs, had
appealed 1o the Chois.
The only vacancy in
the precinet is a 55sgm
spacc suitable for a
fashion boutigue.
Raptis Plaza is set to
be demeolished by

developer the Juniper
Group to makc way for
its 77-storey Soul tower.

The impending dem-
olition has required
Raptis Plaza teaants 1o
fird new premiscs in 3
tight market.

Miss Thrift said
there had been huge
demand from Gold

Coast and rational op-
crators to be positioned
in Surfers Paradise
“However, al pres-
;:nl the tit‘j;i& expericnc-
ng v oW Vacancy
mlgts?tht retail and

“There are many

rcasons for the limited
vacancics, onc bomng the
redevelopments that are
planned or under way in
Surfers Paradise. which
are forcing tenants (o
relecate, and, secondly,
duc to ever-increasing
demand for space from
busincss operators.”




